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menejmenti da marketingi

reziume

dRevandeli tendenciebis fonze xmama-
Rali gancxadeba ar iqneboda Tu vityodiT,
rom rogorc marketingia is haeri nebis-
mieri saxis warmoebisaTvis, romlis gare-
Sec is ubralod ver iarsebebda - aseve
internetic, sul ufro da ufro xdeba ase-
Tive Caunacvlebeli piroba Tanamedrove
marketinguli garemos arsebobisa, radgan
yovelive is vizedac marketinguli RonisZ-
iebebi SeiZleboda rom yofiliyo mimarTu-
li, dRiTidRe, sul ufro da ufro met dros
uTmobs internet sivrceSi yofnas. xolo
marketingul Zalisxmevas, iqneba igi rek-
lamisa Tu sxva nebismieri promouteruli
RonisZiebis saxiT, misi arsebobis gacilebiT
meti logikuri gamarTleba aqvs, im gare-
moSi sadac misi potenciuri audiencia
TavianTi cxovrebis met dros atarebs

Sesavali
kacobriobis ganviTarebasa da ricxvo-

briv matebasTan erTad, sul ufro da ufro
ikveTeba  resursebis simcirisa da Sesabam-
isad konkurenciis Zalomi zrdis faqtore-
bic. rac aqamde Tqmul “progresis Seuqce-
vadobis” ideasTan erTad, Tavis mxriv sxva
arCevans aRar gvitovebs, garda imisa, rom
movaxdinoT Tanamedrove siaxleTa danerg-
va da SevZloT rac SeiZleba male am inova-
ciebze sakuTari qmedebebis adaftireba, san-
am igives gaakeTebs vinme sxva da Sedegad -
konkurentul upiratesobas davkargavT.

erT-erTi aseTi inovacia iyo Tavis dros
marketing da swored aseTive inovacia gax-
da mogvianebiT internetic, romelic misi
arsebobiT dRes ukve aRaravis aRar ao-
cebs. am mimarTulebiT adamianebis adep-
tirebadobis maRalma maCveneblebmac, siax-
lisadmi ltolvis  manamde arsebul yve-
la sxva precendents gadaaWarba. dRes 3-4
wlis bavSvebic ki imdens axerxeben rom
TavisiT CarTon planSeturi kompiuteri da
Tavadve airCion maTTvis sasurveli mult-

internet marketingis mzardi

aqtualuroba - warmatebuli

biznesis samarTavad

filmi sayureblad. sul rom aRaraferi
vTqvaT informaciis mopovebis, samuSaos
Sesrulebis da sulac elementaluri -
adamianuri urTierTobebis cifrul samyaro-
Si SeRwevaze.

internet marketingis cnebisa da arsis
gansazRvra

internet marketingi, dResdReobiT, mar-
ketingis yvelaze ufro swrafad mzardi
da dinamiuri nawilia. Tanamedrove komuni-
kaciuri Tu popularuli programebis meS-
veobiT, msoflios ufro da ufro urTierT-
dakavSirebulobis fonze, brendebis, maTi
ganviTarebisa da teqnologiuri, msoflmxed-
veluri Tu moduri inovaciebis saqmis kurs-
Si darCena, sasicocxlo mniSvnelobisaa
marketingis TanamSromlebisaTvis, raTa
axali sazogadoebrivi yuradRebis mopove-
ba moaxerxon da Zvelic SeinarCunon. te-
qnologiebi da maTi sistemuri programebi
dRes-dReobiT ukve iseTi didi siCqariT
icvleba rom erTi SexedviT TiTqos Seu-
Zlebelicaa maTi miyola da ganviTarebi-
saTvis fexis awyoba. yovelive amis miuxe-
davad, TvalsaCinoa produqciebisa da
servisebis sul ufro da ufro internet
sivrcisadmi orientuloba da masTan Sesa-
tyvisobisaken swrafvis tendencia. es ki is
sivrcea sadac yvelaferi gamudmebiTi
cvalebadobis fazaSia da ar aZlevs aravis
modunebisa da dinebaze miyolis fufunebas.

miuxedavad am sirTuleebisa unda mox-
erxdes internet sivrcis, rogorc Cveni
marketinguli xelsawyos gamoyeneba da misi
gavliT Cveni konkretuli meTodebis povna,
rom momxmareblebTan ukve misi daxmarebiT
movaxdinoT dakavSireba.

amisTvis, rogorc manamde aRvniSneT, per-
manentuli saqmis kursSi yofna da progre-
sis dauRalavad miyola iqneba saWiro, ma-
gram Sedegic iseTi STambeWdavi SeiZleba
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gaxdes, rom garjad namdvilad Rirs. garda
amisa, es brZolis is meTodia, romelsac
yvela mokonkurire Zala Seecdeba rom war-
matebiT gaiTavisos da danergos da Tu
Cven am tendenciebs CamovrCiT, isini Cvens
winaaRmdeg imdenad Zlieri iaraRiT iqnebi-
an aRWurvilni, rom mere ukve Zveli me-
TodebiT maT veRar SevejibrebiT.

funqcionaluri mxare da daniSnuleba
arc Tu ise didi xnis win midioda dis-

kusia Tu zustad ra saxeli SeerCiaTam

fenomenisaTvis, dRes ki “internet market-
ingi” ukve ganxorcielebuli movlenaa
romelmac misi ganviTarebis tempebiT tols
ar udebs arc erT manamde arsebul mar-
ketingul movlenas.

dResdReobiT ukve ganviTarebuli qvey-
nebis yvela biznesi, ganurCevlad  maTi
zomisa Tu fonqcionirebis sferosi, cdi-
lobs misi marketingis am mimarTulebiT
ganviTarebas.

saqarTveloSic marketingis es forma
sul ufro da ufro ikidebs fexs, da mar-
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Tlac, internet marketingis mzardi aqtu-
aluroba - warmatebuli biznesis sawindari
romaa, magis magaliTi TvalnaTliv Cans
USAID Georgia sivrceSi dafuZvnebuli G-PAC
- is mier warmodgenil kvlevaSi, romelic
momzadda proeqtis - „eleqtronuli CarTu-
lobis ganviTareba saqarTveloSi” - far-
glebSi da asaxavs - saqarTveloSi inter-
netisa da eleqtronuli komunikaciis gan-
viTarebisa da  xelmisawvdomobis suraTs.

warmogidgenT nawyvetebs am kvlevidan:
“Tanamedrove teqnologiebma da inter-

netma informaciis xelmisawvdomoba da
komunikacia gaamartiva. dRes msoflios
mTavrobebma aqtiurad daiwyes internetis
saSualebiT moqalaqeebTan komunikaciis
danergva da rac yvelaze mniSvnelovania,
xelisuflebebis angariSvaldebulebis
gasazrdelad aqcenti keTdeba maTi saqmi-
anobis Sesaxeb detaluri informaciis xe-
lmisawvdomobaze. internet resursebis
efeqturi gamoyenebis SemTxvevaSi SesaZle-
belia biurokratiuli procedurebis gama-
rtiveba, pirdapiri komunikaciis ageba, azr-
Ta urTierTgacvla da saboloo jamSi,
mTavrobis meti Riaobis uzrunvelyofa.
miuxedavad aRniSnuli dadebiTi mxareebisa,
am yvelafris winapirobas qveynis
masStaburi internetizacia da masobrivi
xelmisawvdomoba warmoadgens. winaaRmdeg
SemTxvevaSi, danergili el-saSualebebiT
moqalaqeebis mxolod SezRuduli nawili
isargeblebs.

kavkasiis kvleviTi resursebis centris
(CRRC) 2012 wlis monacemebis mixedviT, wina
welTan SedarebiT gazrdilia dedaqalaqsa
da soflebSi macxovrebelTa ricxvi, rom-
lebic internets yoveldRiurad iyeneben.
Tu 2011 wels TbilisSi es maCvenebeli 41%-
s Seadgenda,1 momdevno wels igi 46%-mde
gaizarda.2 rac Seexeba igive monacemebs
soflebis SemTxvevaSi, 2011 wlis 4%-ianma
maCvenebelma 7%-mde moimata. qalaqebSi ki
msgavsi maCvenbeli orive wels 28% gaxl-
daT.”

IDFI: eleqtronuli komunikaciis ganvi-
Tareba saqarTveloSi - internetis xelm-
isawvdomoba

rogorc vxedavT aSkara zrda aRiniSne-
ba, da es mxolid 2011-2012 wlebis magal-
iTze. dRevandeli suraTi raRa gasakviria
gacilebiT ufro maStabur zrdas dagvanax-
ebda.

rac aseve Zalian mniSvnelovania, inter-
netisadmi interesi izrdeba ara marto
TbilisSi, aramed saqarTvelos sxva region-
ebSic. Sendegi diagrama, romelic amave kv-
levaSi iyo warmodgenili, calsaxad mow-
mobs amaze:

Tumca mxolod sadeniani internetiT
Semofargvla, eniSneboda Cveni potenciuri
auditoriis yuradRebis mibyrobas, mxolod
maTi saxlSi yofnis dros, rac sazogadoe-
baze marketingul “zewolis” faqtors Seam-
cirebda.

Tumca amave kvlevaSi asaxuli usadeno
internetis moxmarebis cxrili - gacilebiT
ufro meti optimizmis safiZvels iZleva:

da bolos, qarTuli bazrisaTvis kompa-
niis warmatebis Cveulebrivi, aprobirebuli
marketinguli gezidan, internet marketing-
isaken mosatrialeblad, internetiT qvey-
nis dafarvisa da misi moxmarebis gazrdis
mxolod miRweul maCveneblebze ufro metad,
am ganviTarebis trendis momavlali zrd-
isa Tu klebadobis tendenciebi iqneboda
saintereso.

am tendenciebze saqarTveloSi inter-
netizaciis gazrdili mniSvnelobis argu-
mentirebiT SegviZlia rom vinsjeloT. diax,
saqarTveloSi internetis moxmarebis zr-
das gacilebiT meti safuZveli aqvs vidre
es erTi SexedviT SeoZleboda rom gamoCe-
niliyo. mogiyvanT kidev erT abzacs amave
naSromidan:

“internetis xelmisawvdomobis uzrun-
velyofa xels uwyobs mravalferovani da
alternatiuli informaciis gavrcelebas.
rac Tavis mxriv aisaxeba moqalaqeTa
gaazrebul politikur arCevanze. mniSvnelo-
vania agreTve, rom Tanamedrove teqnolo-
giebis daxmarebiT ganviTardeba moqalaqee-
bis politikuri CarTulobis meqanizmebi.
magaliTisTvis, sazogadoebis aqtiuri wevre-
bi bolo dros ufrodaufro xSirad qmnian
eleqtronul peticiebs da amiT cdiloben
sakuTari xma miawodon gadawyvetilebis
mimReb pirebs. Sedegad, mTavrobasTan urT-
ierTobis tradiciul formebTan (Sexvedrebi,
miRebebi) erTad, aqtualuri xdeba inovaci-
uri (maT Soris eleqtronuli - el-fosta,
onlain peticia, onlain CeTi) saSualebebis
danergva da aTviseba.

internetis masobrivi gamoyenebis
saWiroeba mniSvnelovania agreTve
saqarTveloSi mediisadmi dabali ndobis
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arsebobis pirobebSic. imave gamokiTxvebis
mixedviT, mosaxleobis umetesoba (53,4%)
undoblobas ucxadebs media saSualebebs.
garda amisa, dabalia teleJurnalistebisad-
mi ndobac - moqalaqeebis 29,1% fiqrobs,
rom isini mayurebels kargad an saSualod
kargad awvdian informacias qveyanaSi mim-
dinare movlenebis Sesaxeb.”

internetis moxmarebis aseT zrdis tem-
pebs Tu gaviTvaliswinebT, misi meSveobiT
Cveni mesijis sazogadoebisadmi miwvdenis
survili, sul ufro da ufro met saR azrs
SeiZenda.

swored amitom, nebismieri marketingu-
li strategiis dagegmvisas gasaTvaliswine-
belia internetis, rogorc saocrad efeq-
turi saSualebis gansakuTrebuli roli.

am TvalsazrisiT, erT-erTi pirveli rac
SeiZleba rom kompaniis marketingul jgufs
azrad mouvides - “imeil marketingia”.

imeil marketingi
es meTodi samizne auditoriasTan dakav-

Sirebas eleqtronuli fostis saSualebiT
axerxebs, rac farTo auditoriebTan miwvde-
nis sakmaod ioli xerxia. arseboben mTeli
rigi kompaniebi, romlebic imeil market-
ingis serviss sTavazoben biznesmenebs. isi-
ni floben siebs, Tematuri niSniT gamor-
Ceuli, an sruliad SemTxveviTi adamianebis
meilebisa da fostis saxiT garkveuli safa-
suris fasad, isini klintis mesijs am misa-
marTebze agzavnian.

Tumca, warmatebulma onlain marketer-
ma unda icodes, rom sazogadoebisaTvis
momabezrebelia Tavze moxveuli sarekla-
mo rgolebi gancxadebebi da imijebi, maT
uCndebaT gancda rom maT nebas viRac akon-
trolebs da gaRizianebis fonze, reklamire-
buli saqonlisadmi, savsebiT SesaZlebelia
rom qvecnobieruli uaryofis gancdac ki
gauCndeT. radgan es maT pirad sivrceSi
SeWrad aRiqmeba da upirispirdeba maT sur-
vils - Tavad akontrolon TavianTi pira-
di informacia. swored amitom Zalian didi
sifrTxiliTaa miznobrivi auditoriis
amorCeva saWiro. alal bedze ar unda xde-
bodes sareklamo RonisZiebebis, safosto

marketingisa Tu  sxva saitze gadamyvani
linkebis momxmareblisaTvis Setyueba, aramed
potenciuri momxmarebeli Cvens mier SeT-
avazebuli saqonlis Tematuri sferoebis
saSualebiT unda iqnes arCeuli.

saZiebo sistemis marketingi
internet marketingis es saxe am mizniT

metad efeqturi saSualebaa am SemTxvevaSi
Cveni kompaniis servisisa Tu produqciis
Sesaxeb informacia xelmisawvdomi xdeba
Sesabamisi “saZiebo sityvebis” akrefis Sed-
egad sazogadoebis im nawilisaTvis vinc
uSualid am saxis momsaxurebiT aris dain-
teresebuli, anu es is meTodia roca mizno-
brivi auditoria Tavadve poulobs kompa-
nias, imis nacvlad rom kompaniam auracxe-
li xarjebi gaiRos zalxis veeberTela
masebisaTvis xmos misawvdenad rom maTgan
am erTeulebis gamorCeva rogorme mox-
erxdes.

magram “saZiebo sistemis marketings”
gaaCnia misi moxmarebisa wesebi da efeq-
turobis amaRlebis moTodebi, romlebis
gamoyenebac yofna aryofnis mniSvnelobisaa
klientebisaTvis brZolis gasamarjveblad.

saqme imaSia rom, saZiebo sistemis momx-
marebelTa 93% kiTxulobs Ziebis Sedegeb-
is mxolod pirvel da meore gverdze gamo-
tanil informacias, rac imas niSnavs, rom
Tu kompania am pirvel or gverdze ver
moxvdeba, maSin misi miznobrivi auditori-
is mxolod 7% Tu gaecnoba mis SemoTava-
zebas.

am faqtis gamo, kompaniaTa Soris
samkvdro-sasicocxlo omia gamocxadebuli
pirvel or gverdze mosaxvedrad. amisTvis
ki ori Zlieri berketi arsebobs:

saZiebo sityvaTa optimizacia da Pay
Per Click (PPC). ganvixiloT orive maTgani:

saZiebo sityvaTa optimizacia
internetiT misTvis sasurveli servi-

sis an produqciis Ziebisas, klienti inter-
netis saZiebo fanjaraSi krefs misi inter-
esis sferosaTvis damaxasiaTebel sityvebs.
magaliTad:

Tu foTis terminalSi Semovida xorba-
li, romelic minda sagarejoSia gadmosazi-
di dasasawyobeblad. servisis mosaZebnad
ar daiwereba mTel winadadeba, aramed sa-
Ziebo sityvebi, rogoricaa: “transportire-
ba” an “gadazidva” an “satvirTo avtomo-
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bili” an “traileri”
es suyvela “saZiebo sityvebia” Sesabam-

isad rac ufro meti iqneba Cvens saitze
aseTi saZiebo sityvebTac Tanxvedra, miT
ufro maRali iqneba Cveni optimizaciis
maCvenebeli da miT ufro maRla movxvdeb-
iT Zebnis SedegebSi.

amitom Zalian mniSvnelovania:
· rom moxdes, Cveni servisis asaxsnelad,

gansakuTrebiT aqtualuri sityvebis iden-
tificireba - anu im “saZiebo sityvebisa”
romliTac Cveni miznobrivi auditoria mogv-
Zebnida (20 - 40 sityva).

· unda daiweros saitze arsebuli yve-
la teqsti Tu SeTavazeba am saZiebo si-
tyvebis maqsimaluri gamoyenebiT.

· unda SeirCes saitis vizualuri mx-
are, imis gaTvaliswinebiT Tu vin aris Cve-
ni miznobrivi auditoria da ra vizualuri
formebia maTTvis  misaRebi.

Tumca yovelive am Zalisxmevis Sede-
gad miRebuli maRali optimizacia, sulc
ar niSnavs, rom Cveni kompania, Ziebis Sede-
gebSi sasurvel simaRleze moxvdeba. rad-
gan aseve arsebobs meore, aranakleb mniS-
vnelovani meTodi Ziebis sistemaSi adgi-
lis dasamkvidreblad: es aris Pay Per Click
(PPC) meTodi.

Pay Per Click (PPC)
misi saxeli iTargmneba, rogorc “gada-

ixade daklikebisaTvis” da aris is mTavari
mizezi, ratomac iseTi saZiebo sistema
rogoric  oogle-ia aseTi didi kapitalis
mflobeli gaxda.

es meTodi moicavs Zalzed iol struq-
turas TviToeuli veb-gverdi miuTiTebs
garkveul moculobas safasurisa, romel-
sac isini gadauxdidnen saZiebo sistemas,
TviToeul daklikebaze, romelic momx-
marebels maTi kompaniis gverdze gadaiy-
vanda. Sedegad, saZiebo sityvebis Seyvanis
mere, saZiebo sityvaTa optimizas mixedviT
ganlagebul kompaniebs, Seereva isinec, rom-
lebmac PPC servisiT sargebloben. sadac
sul maRla - yvelaze didi Tanxis gamRebi
kompania moxvdeba, mere meore yvelaze didi
da ase Semdeg.

saZiebo sistemis marketingi, maRalefeq-
turia, Tumca regularul ganaxlebasa da
xSir SemTxvevaSi - finansur danaxarjeb-
sac moiTxovs.

erToblivi marketingi
esec internet marketingis sakmaod

popularuli da aprobirebuli meTodia. ori
an meti kompania inawileben  erTsa da imave
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78

socialuri ekonomika
XXI saukunis aqtualuri problemebi . #4 .  2017

samizne auditorias raTa ufro efeqturad
miaRwion mizans. magaliTad, Tu erTi kompa-
nia yidis mosapirkeTebel masalebs, igi
klientebs avtomaturad SesTavazebs bmuls,
romliTac isini santeqnikis maRaziis saitze
moxvdebian, radgan vinc abazanaSi kafelis
gamocvlas apirebs - logikuria mas rom
santeqnikis Secvlac daWirdes. es meTodi
metad momgebiania orive kompaniisaTvis. isini
konkurentebi ar arian, Tumca saerTo momx-
mareblebs ki floben, romelTa erTimeo-
resTan gadamisamarTebiTa da gaziarebiT
isini cnobadobas, saitze vizitebis raode-
nobasa da gayidvebis ricxvs izrdian.

daskvna
internet marketingis Temisadmi ukve

Zalian didi moculobis literaturaa

miZRvnili, da sxva TematikaTa Soris am
sferos literatura gansakuTrebiT male
Zveldeba, rac niSnavs imas, rom es dargi
saocari siswrafiT viTardeba da progre-
sirebs. Cven SevecadeT misi aucileblobis
xazgasmas, yvelaze ufro ioli da Tvalsa-
Cino meTodebis demonstrirebiT, rac gaxl-
daT mcdeloba imis warmoCenisa, rom Tan-
amedrove kompaniis warmatebisaken svla ukve
am mimarTulebiT aris gansaxilveli.

bolos ki davamatebdi, rom internet
marketingi, misi iafi fasis da maRali siC-
qaris gamo, gansakuTrebiT efeqturia ganvi-
Tarebadi da patara qveynebisTvis, iseTebi-
sTvis, rogoric Cvenia da aseve patara ko-
mpaniebisTvis – rogorebis simravlec aserig
fundamenturi mniSvnelobisaa CvenisTana
mSenebare ekonomikis qveyanaSi.
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Summary

In the light of today’s trends, it would not have been a loud statement if marketing was called air for any kind
of production, which it could not exist without. The same is with internet that is increasingly becoming the same
necessity for existence of contemporary marketing environment. For those who company marketing activities
should be directed to, are staying increasingly longer in internet space.

As we know, marketing efforts aither presented as advertisements or any other promotional event, get more
logical justification of their existence within the environment where its potential audience spends the most oftheir
time.
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